i M B R

WENZHOU-KEAN UNIVERSITY

L Ut B T ——T AN A SR ARt R 5 A A X
FORERI T BRI O 55

AR 5 -

1. & 1) i PR S T IT 5 HO AR B AR T RIRI T 58, $h AN YRS g N AMBER SC &R
2. TR A FIE SRR 5 AT TAE, A G A s Bh5% .

3. 8 I MV A s B RN AR R AT AR O

4. SERAL IR HAR AR .

TR 0 2 R

L A BA R AT AR 5 AR

2. FEMBHE . AL TIEN RS2 g, ARG A AR
RIRIE. SFRIR, AEAFTL.

3. 2LV EMR IR, AN EE. Bt E5HRRIGES .

4. RUFAIIEENT IS REST .

5. BAABUFHIPAT ). RIFHIEERE S HEHEE ST HIBVE R, IR
P ERE

PLoCHEAE:

L. HEANE e TR
2. A 2L EMRTAEZR.
3. A&AkiE. GBS WIEHEMR L.



i M B R

WENZHOU-KEAN UNIVERSITY

Job Description - Domestic and Overseas Media Relationship

and Brand Promotion Management

Department: Media and Design Center Report to: Media Center Senior Coordinator

Responsibilities:

1.

Compile media releasing plans and programs required for brand building, expand
and maintain media relations at domestic and abroad.

Responsible for the planning and implementation of brand activities, such as
organizing internal and external brand activities of school.

Regular analysis of aggregated brand indices and media releases.

Other missions assigned by the department.

Required Qualification:

Master's degree or bachelor's degree with relevant intermediate professional title.
Rich experience in brand promotion, strategy and market activity planning and
implementation, with successful cases. Have mature media channels and
cooperation resources, and be familiar with the education industry.

2 years or above work experience, excellent writing, proofreading and planning

skills.

Fluent in English listening, speaking, reading and writing skills.

Have good execution, good communication skills, organizational and coordination
skills, team awareness, service spirit, and collaboration skills.

Preferred Qualification:

1.
2.
3.

Overseas learning or working experience is preferred.
Experience in related work for 2 years or above.
Specialties in Communication, Marketing, News etc. are preferred.



